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NOTE: 
Q.1 is compulsory, attempt any four questions from the remaining. All Questions carry equal marks. Phones and other Electronic Gadgets are not allowed.
   
Q 1: Objective Questions (provide your answer in your answer sheets)

a) Friends and Family members influence decision making  of consumer 

· True

· False 

b) In product line extension marketers add related products to an already established brand
· True

· False

c) Licensing is allowing a well-known brand name to be affixed to products of another manufacturer
· True

· False 

d) ADOPTION means customer become regular buyer and user of product 
· True

· False

e) The spread of idea from the source of invention or creation to the ultimate user or consumers
· True

· False

Q2. 
Define consumer behaviour. Differentiate between customer and consumer?

Q3. 
Explain different types of non probability sampling?

Q4. 
With the help of diagram explain different steps in consumer motivational process?

Q5. 
Using your own knowledge briefly explain how family life cycle influence consumer behavior while making purchases?

Q6. 
Differentiate between middle-middle class and lower-lower class?

Q7. 

Explain the stages of consumer adoption process?
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